


Citizen Survey
Custom Questions

* Opportunity to ask 4-5 custom questions
* Finalize themes tonight

« Work with NRC to write questions to elicit
actionable data

* Mail surveys in mid-January 2019

* Receive draft responses in late March
2019
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Presenter
Presentation Notes
The Lake Norman region attracts businesses (esp. regional/HQ) because people want to live here – good mix of housing, restaurants, retail, other commercial, proximity to CLT and airport, etc.
Davidson is unique – historic downtown, Circles @30 area – walkable
Davidson business retention – advertisiing grants, Main Street Solutions Grant – directly support businesses
Turn Around Shop in Town is our buy local campaign, we help with job fairs (MSC, CHS, etc.) and we have hosted the HOHT (Helping Others Help Themselves at a few board meetings to promote their resources
Lack of commercial space is preventing us form growing more, but we know businesses want to move/expand here and we know citizens want to work here, and have more opportunities to shop here


Custom Question Themes

* Prioritization of G.O. bonds projects
— Mobility
— Greenways
— Parks

* Public Facilities Master Planning
 Affordable Housing
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